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MM375 Information Design Syllabus  
Section A
Spring 2004

Class Time:	Wednesday	6:00	–	9:45	PM
Location: 1122	NW	Davis, Room	213
Instructor:	Janet	Tingey
Contact info:	jt382@fac.aii.edu,	228-6528	x2572
Best way to reach me:	E-mail
Available:	After	class,	or	by	scheduled	appointment

Course Description
During	this	course	students	examine	the	process	of	conceptualizing	and	designing	information.	Students	
will	focus	on	the	creation,	arrangement,	and	planning	of	the	informational	design	process	as	applied	to	
computer	and	web-based	multimedia	projects.	

Course Objectives
•	 Gain	understanding	of	fundamental	principles	and	theories	of	Information	Design
•	 Apply	course	material	to	interactive	media	design	using	in-class	exercises	and	homework
•	 Develop	critical	thinking	skills	through	instructor	critique,	analysis	of	reading	materials,	and	peer	review

Course Outcome
•	 Understand	the	history	of	information	technology
•	 Understand	the	effective	use	of	text,	images,	sound,	and	motion	to	convey	an	idea
•	 Understand	the	role	of	information	in	the	modern	economy
•	 Demonstrate	the	ability	to	create	a	multimedia	project	containing	the	principles	of	information	design
•	 Demonstrate	the	ability	to	explain	elements	of	information	design	within	a	project

Further Competencies
•	 Skills	in	oral	and	written	presentation
•	 Skills	in	groups	to	achieve	a	desired	result
•	 Skills	in	information	communication	and	problem	solving
	
Class Structure
Homework	review	and	discussion	of	reading
New	topic	presentation/discussion
In-class	problem	assigned,	complete	in	class
Discussion	and	critique	of	in-class	problem
Homework	assignment	given	and	discussed

Course Text
The Design of Everyday Things,	Donald	Norman.	Published	by	Basic	Books.	ISBN	0-465-06710-7

Evaluation and Grading
See	attached	evaluation	sheet.	You	may	earn	up	to	101	points	throughout	the	semester.	Grades	will	be	
assigned	as	follows:
90	–	101:	 A
80	–	89:	 B
70	–	79:	 C
60	–	69:	 D
<	60:	 	 F

As	you	can	see,	attendance	counts,	you	can	earn	up	to	11	points	simply	by	showing	up	for	class	and	doing	
the	in-class	exercise.	Criteria	that	will	factor	into	the	number	of	points	earned	for	a	given	assignment	are:	
quality	and	creativity	of	work	done,	level	of	professionalism	both	in	work	created	and	in	presentation	of	
that	work.
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CLASS-BY-CLASS SCHEDULE

Class Activities Assignment

1
April	7

•	 Introductions
•	 Course	Overview
•	 Denitions:	Information	Design
•	 Brief	history	of	Information	Technology	and	

why	you	need	to	know	it
•	 In	class	exercise	and	discussion:	How	to	Make	

an	Omelette,	text	only

•	 Expand	the	Omelette	exercise	into	a	multimedia	
expression.	

•	 Read	Prefaces	and	Chapter	1	of	The Design of 
Everyday Things (DOET).	Write	up	a	list	of	ve	
things	that	are	wrong	with	the	design	illustrated	
in	gure	1.15.

2
April	14

•	 Homework	review	&	critique
•	 Discuss	reading	assignment
•	 Discussion:	Background	of	Information	Design	

as	a	eld	of	study
•	 Visual	Language,	symbols,	icons,	mapping,	

charts	&	graphs,	Tufte	and	data	analysis
•	 In	class	exercise:	Design	a	moment	in	time	in	

a	baseball	game

•	 Design	Road	Sign	icons	for	the	following	
concepts:	Baseball	Field,	Target	Range,	Red	Light	
District,	Botanical	Gardens,	Kite	Flying	Area,	
Earthquake/Fault	Line,	Paratrooper	Landing.	Do	
not	use	words.

•	 Read	Chapter	2	of	DOET. Write	a	short	analysis	
of	the	design	of	your	cell	phone	based	on	the	
principles	of	visibility,	conceptual	models,	
mapping,	and	feedback	summarized	at	the	end	of	
the	chapter.	Bring	your	phone	to	class	so	you	can	
present	your	analysis.

3
April	21

•	 Homework	review	&	critique
•	 Discuss	reading	assignment
•	 The	role	of	cognitive	psychology	in	Information	

Design
•	 Where	does	the	process	of	Information	Design	

begin?
•	 The	philosophy	of	user-centered	design
•	 Usability	testing
•	 In	class	exercise:	test	three	use	case	scenarios	

provided	

•	 Write	an	analysis	of	the	design	your	portable/
handheld	MP3	player.	If	you	don’t	have	one,	
borrow	one	for	an	evening.	Consider	the	MP3	
meta	tags	available	for	display,	if	the	device	
gives	you	what	you	want,	and	the	quality	of	your	
interaction	with	the	machine—both	the	screen	
interface	and	the	physical	controls.	Write	at	least	
three	recommendations	to	improve	the	interface	
(either	screen	or	physical	device).	Write	three	
things	that	work	well	for	you	about	the	design.	
If	possible	bring	the	player	to	class	next	week	
(week	4).

•	 Read	Chapter	3	of	DOET.	Pick	an	object	or	a	
device	in	your	life	and	write	up	an	issue	or	
problem	you	have	with	it	that	is	related	to	
memory	and/or	learning.	Include	a	proposed	
solution	to	the	problem.	Print	out	and	hand	in.	

4
April	28

•	 Homework	review	&	critique:	Present	your	
analysis	and	recommendations	of	the	MP3	
player	to	the	class.

•	 Economic	factors	in	Information	Design
•	 Business	strategy	and	Information	Design
•	 In	class	exercise:	determine	missions	for	

business	and	product/website	for	three	sites	
provided	

•	 Choose	a	commercial	web	site	with	which	you	are	
very	familiar	and	use	frequently.	Write	what	you	
believe	are	3	goals	of	the	site	from	a	business	
standpoint.	Write	what	you	believe	are	3	goals	
from	an	end	user	standpoint.	Write	an	analysis	
of	how	well	the	site	delivers	to	the	business	
goals	and	to	the	end	user’s	goals.	Come	up	with	
3	recommendations	to	improve	the	site.	Pick	a	
page	of	the	site	and	re-design	it	based	on	these	
recommendations.	Prepare	to	present	your	
redesign	in	class	next	week	(week	5),	including	
an	introductory	discussion	of	the	issues	you	
found.

•	 Read	Chapter	4	of	DOET

5
May	5

• Midterm
•	 Homework	presentations
•	 Beyond	words	and	pictures:	Multiple	media	in	

Information	Design
•	 Mapping	information:	Information	architecture,	

site	maps,	storyboards,	and	functional	
specications

•	 In	class	exercise	

•	 I	will	provide	you	with	a	site	map	and	a	
description	of	a	feature	set	for	a	web	site.	
Develop	a	detailed	site	map	for	one	section	of	the	
site	with	storyboards	for	the	major	pages	in	the	
section.	Print	out	to	hand	in

•	 Read	Chapter	5	of	DOET.	Think	of	the	last	time	
you	made	a	mistake	with	something	(can	be	real	
world	object	or	software).	Write	up	the	mistake	
and	a	proposed	design	solution	to	prevent	the	
error’s	recurrence.
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6
May	12

•	 Homework	review	&	critique
•	 Competitive	Analysis:	how	to	do	it,	how	to	

present	it.
•	 In	class	exercise:	Airline	ticket	purchase	

competitive	analysis

•	 Perform	a	competitive	analysis	including:	
Executive	Summary,	Methods,	Findings,	
Discussion	and	Recommendations,	Appendices,	
and	a	presentation	(Show	in	class	Week	8)	

You	may	choose	from	the	following	options
OPTION	1
–	 Music	software:	iTunes,	MusicMatch,	Real.com,	

Walmart.com.	This	choice	requires	downloading	
and	installing	integrated	jukebox	software	for	the	
rst	three.	With	this	choice,	the	competitive	set	
has	been	dened	for	you	and	you	are	to	examine	
and	analyze	all	four.

OPTION	2
Select	ONE	of	the	sites	below	to	work	with:
–	 http://www.landsend.com
–	 http://www.time.com
–	 http://www.nickjr.com
	 Find	a	minimum	of	three	other	sites	that	compete	

in	the	same	market	space	for	your	competitive	
analysis.

	 This	is	a	two-week	assignment,	due	Week	8,	with	
an	in-class	presentation	and	a	printed	report	to	
hand	in.

•	 Read	Chapter	6	of	DOET

7
May	19

•	 Homework	review	&	critique
•	 Aesthetics	and	Information	Design
	 Color,	just	noticeable	difference
•	 Review	of	Color	Theory	and	its	application	to	

Information	Design
•	 In	Class	exercise:	Improve	the	zone	map

•	 Continue	with	competitive	analysis,	presentation	
and	report	due	next	week.

•	 Read	Chapter	7	of	DOET

8
May	26

•	 Homework	presentations:	competitive	analysis
•	 Discussion:	Brainstorming	ideas,	how	to	track	

progress	in	a	development	meeting
•	 Time	in	static	and	interactive	medai
•	 In	Class	exercise:	Break	into	groups	of	2–3	

people.	Brainstorm,	then	sketch,	a	pictoral	
instruction	sheet	for	one	of	the	following:	

	 1.	How	to	get	a	bicycle	started
	 2.	How	to	spit	out	a	sunower	seed
	 3.	How	to	throw	like	a	girl,	a	guy,	and,	bonus	

points,	a	ve	year	old.

•	 Final	project:	Choose	a	site	or	interactive	product	
and	redesign	it.	You	will	be	making	a	nal	
presentation	in	class	the	last	week.	You	may	
continue	to	work	with	the	site	you	analyzed	in	
week	4.	

•	 Your	nal	presentation	must	include:
	 -	an	analysis	of	the	site	issues	and	problems
	 -	a	minimum	of	three	screen	layouts	that	show	

how	you	addressed	and	solved	the	problems	
you	found.		Note	that	you	do	NOT	have	to	build	
a	working	HTML	redesign,	simply	layouts	in	
Photoshop.

•	 For	next	week,	be	sure	to	have	selected	your	site	
and	have	begun	the	analysis.

9
June	2

•	 Homework	review	&	critique
•	 Communicating	Functionality:	the	Functional	

Spec
•	 Evaluating	Information	Design:	How	to	think	

critically,	give	constructive	criticism,	and	
incorporate	feedback	into	Information	Design

•	 In	class	exercise

•	 Continue	work	on	redesign.	You	should	have	the	
screen	treatments	done	by	next	week	to	allow	
yourself	enough	time	to	pull	together	the	nal	
presentation.

10
June	9

•	 Homework	review	&	critique
•	 Presenting	information:	Power	Point,	friend	or	

foe?
•	 In	class	exercise	

•	 Assemble	nal	presentation	in	Power	Point	or	the	
presentation	tool	of	your	choice.	You	will	need	
to	present	your	analysis	as	well	as	the	screen	
treatments.

11
June	16

• Final presentations
	

Recommended Reading
Books	by	Edward	R.	Tufte:	The Visual Display of Quantitative Information, Envisioning Information, and 
Visual Explanations
Understanding Comics: The Invisible Art	by	Scott	McCloud
Information Design edited	by	Robert	Jacobson
Information Anxiety 2	by	Richard	Saul	Wurman
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Online Resources
GENERAL INFORMATION AND BLOGS

http://www.boxesandarrows.com	A	peer-written	journal	on	information	architecture..
http://www.webstyleguide.com/		Web	style	guide	developed	at	Yale	Center	for	Advanced	Instructional	
Media
http://www.informationdesign.org/	Blog	on	information	design
http://www.idblog.org/		Blog	on	information	design
http://usability.gov/guidelines/	Usability	guidelines	from	the	National	Cancer	Institute
http://psychology.wichita.edu/optimalweb/	Web	usability	guidelines	from	the	Software	Usability	Research	
Lab,	Department	of	Psychology,	Wichita	State	University.	
http://builder.com.com/	CNet	site

PUNDIT’S SITES

http://www.nathan.com/	Nathan	Shedroff’s	site
http://www.jnd.com/		Don	Norman’s	site
http://www.useit.com/		Jakob	Nielsen’s	site
http://www.edwardtufte.com/tufte/	Edward	Tufte’s	site	(surprisingly	badly	designed!)
http://www.bogieland.com/	Peter	J.	Bogaards	site

ORGANIZATIONS

http://www.benjamins.nl/idj/		The	companion	web	site	for	the	Information	Design	Journal
http://www.iiid.net/	The	site	for	the	International	Institute	for	Information	Design,	based	in	Austria
http://www.sigchi.org/		ACM’s	Special	Interest	Group	on	Computer-Human	Interaction
http://www.aia.org/		Asilomar	Institute	for	Information	Architecture
http://www.upassoc.org/	Usability	Professionals’	Association

AIPD Policy Statements
Presenting	the	writings,	images	or	paraphrased	ideas	of	another	as	one’s	own,	is	strictly	prohibited	at	
the	Art	Institute	of	Portland.	Properly	documented	excerpts	from	others’	works,	when	they	are	limited	to	
an	appropriate	amount	of	the	total	length	of	a	student’s	paper,	are	permissible	when	used	to	support	a	
researched	argument.

It	is	AIPD	policy	not	to	discriminate	against	qualied	students	with	a	documented	disability	in	its	
educational	programs,	activities	or	services.		If	you	have	a	disability-related	need	for	adjustments	or	other	
accommodations	in	this	class,	contact	the	Disability	Services	Coordinator.

Heather	A.	Bee,	Psy.D.
Director	of	Counseling	and	Disability	Services
The	Art	Institute	of	Portland
1122	NW	Davis	Street
Portland,	OR		97209-2911
503-382-4724


